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Letter from the
Publisher
Dear Friend,
Welcome to the March/April 2019 issue of
Exceptional People Magazine. We hope you find
the contents of this issue both inspirational and
informative.
You know, I appreciate the fact that I get to learn
life lessons daily. I must admit that sometimes
they are very tough lessons, but everything I learn
helps me think about how I can improve on a
personal and professional level.
Have you ever stopped to think about the lessons that life teaches you
every day? I believe we often miss valuable opportunities to learn new
things about ourselves because we live in such a fast-paced world. We
don’t take the time to think about what life is showing and teaching us.
We’re too busy “living."
Frequently, those lessons can be found in our failures, the challenges we
face, the mistakes we make, the conversations we have with co-workers
or business partners, what we hear from our children, what we say to our
children, and so many other instances.
Even the smallest things that occur in our daily lives can teach us valuable
lessons.
The key to living life to the fullest includes slowing down a little and
reflecting on our experiences.
I encourage you to take a few minutes every day to discover the lessons
that were presented to you and figure out how you can use them to
enhance your life.
With every wish for great achievements,
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LIGHTER SIDE OF LIFE

S

o you’ve got an idea for an incredible product… but
no idea where to start. Or maybe you know where
to start, but you can’t seem to find the time, the
funding, or the confidence.
Meet Debbie Saviano and Stacey Schieffelin. Together
with their friend Linda McMahon, these women are
probably going to change your life.
The co-founders of Women’s Leadership LIVE (WLL)
created their own individual successes long before they
met. If you watch QVC or Home Shopping Network, you
already know Stacey Schieffelin. A professional model
for twenty years, Schieffelin parlayed her knowledge of
makeup, hair, and fashion, along with her extraordinary
approachability, into hugely successful businesses. Her
company ybf (your best friend) beauty is the #1 global
cosmetic line in direct sales on six networks in eleven
countries — with well over $300 million in cosmetic and
apparel sales.
Debbie Saviano is a sought-after social media strategist,
online influence expert, and public speaker who changed
careers after 26 highly successful years in academia.
Having started out as a school bus driver in Plano,
Texas, Saviano then became a teacher, then a principal,
eventually directing five different school campuses from
pre-k to high school.
Both frequent conference-goers, Schieffelin approached
Saviano after hearing her speak about social media
6
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for business owners. The two women became fast
friends. It wasn’t long before they realized they shared a
common belief: that the knowledge, connections, and
energy developed at entrepreneurial conferences were
invaluable to women, but that enthusiasm often waned
after women returned home to their daily lives.
Schieffelin and Saviano hatched a plan for Women’s
Leadership LIVE, a community which would sustain and
bolster women’s motivation. WLL would benefit women
through their entrepreneurial journeys with practical
support, vendor networking, and funding resources.
Never having started such an organization, they
sought the business advice of Schieffelin’s friend Linda
McMahon, Co-founder and CEO of World Wrestling
Entertainment, Inc., a publicly-traded corporation with
annual revenues over $700 million. When McMahon
heard their idea, she was in — as an active partner.
Launched in 2014, Women’s Leadership LIVE now boasts
over 85 million members. 80% of this vast number are
women. The organization provides women with an
engaged and active community, conferences, webinars,
and other tools to actualize each member’s unique
purpose and potential.
But what makes WLL truly stand out from the crowd
of entrepreneurship communities is its commitment,
strategic intention, and true action. WLL offers
support with product branding, logo design, product
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manufacturing and production, financial resources,
scripting, storyboards, and an ability to iron out every
detail to make sure each product comes alive on screen.
WLL keeps Schieffelin and Saviano busy doing what they
love to do most: Providing women with practical, reallife tools with which to reach their dreams. When we
spoke with them, they were running two cross-country
tours, Where Women Create Work and Lead, Lift, Launch:
Women in Business. Thrilled to be making a major
difference in the lives of women in business around the
globe, they were happy to share their thoughts.
Monica: Debbie, you started your career driving a school
bus. Did you ever think you would have an impact on
thousands of lives, and change the way people think of
themselves and their futures?
Debbie: In education, whether you're a bus driver, a
teacher, or a principal, you do impact lives. That's why
you go into education: to have an impact on children's
lives. Did I think I would go into social media and get to
do what I do with Women's Leadership LIVE? No, but I'm
a life-long learner and an educator at heart. When you
love to teach, you always grab opportunities to teach.
Monica: How did your transition from a successful
education career to a social media expert become a
reality?
Debbie: When I left education, I wanted to do
something around entrepreneurship, and I knew I
needed social media. So I spent two years
learning, and then I started speaking
and teaching people how to
maximize LinkedIn and other
social
media.
In Women's Leadership
responsibility. I'm an
media because I see the
to take advantage of
didn't have 30 years ago

LIVE, that's my
advocate for social
power of it. To be able
a digital space that we
is a new frontier.

Monica: What are your
their phones or social
and not communicating

thoughts on people using
media to communicate,
as much in person?

Debbie: At every point in
generation has perceptions
younger generation. When
kid, my parents always said that
the telephone was going to be our

history, the older
about the
I was a

Linda McMahon

downfall. Today, people say social media is going to be
our downfall. Society changes. I'm on the phone a lot,
but we have a responsibility to say, "Hey, let's just talk and
put the phones down."
My family knows we have five minutes to get it done,
and then we talk. If you don't set those standards, then
people get frustrated. You have to set the boundaries on
what's acceptable and what's not acceptable.
Monica: Looking back on your life, what lessons have
made you who you are today?
Debbie: When I was growing up, we moved a lot. I
sometimes attended two to four schools in one year.
So I was always making new friends. I had to adapt or
be miserable, so I adapted. To this day, I don't meet a
stranger. I have no problem talking to anybody. You
have the choice to turn something into a positive or
a negative. For me, moving a lot and adapting to new
environments was a huge positive.
Monica: How have your past leadership positions
impacted your work with Women's Leadership LIVE, and
the way you do things with Stacey and Jo?
Debbie: Right now, we're traveling around the country
and meeting thousands of women for our Lead, Lift,
Launch: Women in Business national tour. You have to
have a comfort zone with introducing yourself and seeing
what people need. Otherwise you miss opportunities.
Monica: Stacey, you, Debbie and Linda McMahon are
powerhouses.

many

Stacey: We feel like that when we're
together. When we're together, there aren’t
stones that go unturned.
Monica: What was the driving force
becoming a model?

behind

Stacey: Being in the right place at
time. I spent two decades with Ford
15 agencies around the world. When
it but don't know how to go about
it, it is more difficult. I grew up on a
ranch. I never dreamed I'd be walking
runways of Paris, Milan, Rome, New
York, London. Had it not been for Eileen
and Jerry Ford finding me on a golf course
in Florida as a young athlete it probably would
never have happened.

the right
Models and
people want
achieving
cattle
the
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I believe that when you're in the right place at
the right time with the right people, you
never know the possibilities. You have
to look at everything and be open
and be curious.
Monica: You became a
beauty expert as well as a
businesswoman. What was that
journey like?

to hold people accountable — from your
manufacturing and supply chain all the
way to your in-house team — so that
you never miss ship dates. Because
missed ship dates cost money.
Monica: That requires precision.
Stacey: Precision is key. We
don't get a second chance and
neither do our networks. It's
a true team effort. We have to
work as one unit; the network,
the vendor partner, and our
supply chains. You're only as
good as your supply chains.

Stacey: It was at the very
beginning when I met David,
my current husband. We're
now married 24 years. We were
in Minnesota. He was the vice
president of News Corp for Rupert
Monica: What is your definition of
Murdoch, and he'd been transferred
beauty?
to Minneapolis. I came out one weekend
and he said, "You've studied architecture
Linda McMahon on the set of
Stacey: Inner beauty will trump outer
and design and traveled the world. What
NBC 5, Dallas-Fort Worth, Texas. beauty every day. I can meet the most
do models prefer to do after their modeling
beautiful women and men in the world,
careers?" I said, "Models Prefer. That’s such
but if they don't have that personality, that charisma,
a great name."
the authenticity of being real, they are really missing it.
Something inside has taught them not to let their inner
Models Prefer was my first brand at QVC. We put
beauty shine. I sometimes feel sad for women and men
together a beauty brand and we started with one
who think that they have to be guarded and can't be
item, but I never thought about being a beauty expert.
their authentic selves because maybe they've been hurt
Everywhere David and I went, people would say, “You've
in some way.
learned so much from hair and makeup professionals
over the years. Can you tell me how I get the look?"
Monica: Congratulations on being one of six
Entrepreneurs build products and services around a
entrepreneurs named by HSN as a Star Entrepreneur.
necessity. This is how our brands came to fruition.
Monica: I'm sure you’ve had some challenges along the
way as well.
Stacey: Of course. Every day is different for an
entrepreneur. We never know if we're coming or going,
but I think that's what keeps us going: seeing objectives
and challenges as opportunities. We take lemons and make
lemonade. Issues are bound to pop up when you're moving
product all over the world in 40- and 20-foot containers.
Our distribution outlets have always been on television.
We're live on 9 networks in 28 countries and we’re
shipping goods all the time. You learn how to move
logistically but be agile. In the television shopping
industry, inventory is timed. If you mess up, you’re fined.
You learn how to pay attention to detail and how to plan
far enough in advance. You have deadlines and have
8
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Stacey: Thank you, Monica, for noticing that. As women
we often don't carry our own torches. It’s a true labor
of love for me. I was very honored to be named with
the likes of Bob Circosta, who founded our industry 44
years ago. He was the first person to pitch products on a
home shopping network channel. There’s also Daymond
John. He's been incredible on Shark Tank. What a great
businessman.
Then we've got Randi Zuckerberg, Mark Zuckerberg's
sister. She's an entrepreneur and an advocate for women.
She loves STEM. She’s brilliant and uses both sides of the
brain when it comes to being an authentic person.
She's amazing at tech. She came up with the concept for
Facebook Live. But she's also a Broadway actress, singer
and dancer. I call her STEAM: science, technology, art.
She's got engineering and math. She's got five sectors
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of her life that most of
us would dream to have.
For her to be one of the
six entrepreneurs was just
incredible.
Monica: What should
entrepreneurs who have
developed a product think
about before they start to
sell on QVC or HSN?
Stacey: We love
entrepreneurs that
have that brainstormed
idea, even if it's on a
napkin. We're happy to
help people with the
resources, financing,
and manufacturing they need to bring a product to
market. But we also love meeting people who already
have gotten there. Maybe they've been out in the
marketplace for a year, but they haven't been able to
get their cost of goods down. Or maybe they want to
be on television but they don't know how to market the
benefits and features.
The number one question for us to help entrepreneurs
is: Do they have the passion? Do they have the
wherewithal? Do they have the guts and glory, and
what it takes to get to television? Do they know how to
pick, pack, wrap and strap, or are they outsourcing their
manufacturing, supply chain, and packaging? What do
they need to get to the next level?
The second thing I look for is enthusiasm. Do they really
love what they're doing, or is it, "I just want to make
residual income? I'm just here to see if it works." Are they
in it for the long haul? That's the difference for people
financing and supporting a brand – whether you've got
the gusto for thze long nights. When faced with the
things that sometimes get you off track, can you get
back on the track and keep going? That's what we're
looking for when we invest time, energy, and money.
They've got to run as fast as we do. That's what we
expect out of the people that join our team.
Monica: Mary Kay Ash once said, "If you think you
can, you can, and if you think you can't, you're right."
How important is it for women to develop a mindset of
prosperity and success?

Stacey: It's very important. It's all about mind and heartset.
Mary Kay Ash was one of my first mentors. I started my first
business at 16 years old. My parents co-signed for me. The
first time I met Mary Kay Ash, I was 18. I was in Dallas, Texas.
She told us, "You can do anything you put your mind to.
In this family of Mary Kay Cosmetics, you will always find
support, love, and people you can trust."
She ran her company like that from the day I met her
until the day her family took over the company. It has
always been their mission to make women confident and
comfortable in their skin. They never wavered from that. I
really appreciate all the support they gave me as a young
woman entrepreneur.
Monica: Debbie, Linda McMahon, and you started
Women's Leadership LIVE. How did the idea of this
movement come about?
Debbie: There are 12 million female small business
owners in the United States today. When we started
Women's Leadership Live, the intent was simple: to
provide a support platform for women entrepreneurs.
We started with events. Then Linda went to the White
House with President Trump to be the small business
administrator. It was a perfect alignment because that's
where she had come from with her events, going
public with a $3.2 billion company, World Wrestling
Entertainment (WWE).
Stacey and I reevaluated things and said, "Let's go
back to the roots of how we can provide a multimedia
Exceptional People Magazine | March-April 2019
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platform," because there are many ways to sell products
and services. Obviously, HSN is where Stacey and David
came from. They have a phenomenal relationship and a
lot of respect there. HSN is a huge platform for us, but
we also have the print platform with our relationship
with Jo Packham. We're on a national tour promoting
the special issue of Where Women Create Work that Jo
Packham has created and designed. It has a cover that's
AI, or augmented reality, so it comes to life.
We've got radio. We've got brick and mortar. We've got
retail. We have a relationship with World Market that
we're doing for the month of March to celebrate the
Lead, Lift, and Launch Women in Business tour. It's all
about all the different areas of opportunity for people to
sell products and services.
That's what we focus on because, as Stacey said,
entrepreneurs provide solutions. It's our goal to always
provide a way for them to grow and make money, and in
doing so, provide solutions for the consumer who needs it.
Monica: Stacey, how long did it take for you to build the
foundation for this?
Stacey: It was pretty quick. My husband put together a
business plan. Debbie and I had only known each other
for two weeks. David said, "Why don't you ask Linda and
Vince McMahon their opinion on this business concept
you and Debbie have? Then we'll know where we need
to go with it." Linda was CEO of WWE, World Wrestling
Entertainment, and Vince has always worked with the
talent and script writing.
We booked a 30-minute meeting with Linda. We shared
our ideas, showed her our business plan, our profit and
loss, and the finances. We told her how lucrative we
thought it could be for other women.
Three hours later, we were popping a bottle of
champagne, and we were all partners. Linda said, "I don't
only think what you’re doing is great; I want to be a part
of it. I want to be a partner."
It's funny how when you're just asking for advice,
someone sees that and thinks, "Wow, this is a great idea.
I want to be involved too." It was one of the best lessons
Debbie and I ever learned about how to ask someone
that you respect, know, love and trust about a business
opportunity. The three of us were in business together
within four or five months.

10
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Monica: What did you feel was missing in order to offer
this kind of support to women?
Stacey: Debbie and I had been going to conferences
for years. I met Debbie at a conference when she was
a keynote speaker in Pennsylvania. We all knew what
needed to happen.
Here's what happens, Monica, and I’m sure you've
experienced it. You go to a great conference. You leave
it, and you're so excited. You've met new friends. You
can't wait to start your new endeavor or whatever you're
going to do to ignite your business.
You get back to your hometown. You get back to the
kids, the husband, and running your day-to-day job or
business. Or you get back and everybody in your family
tells you why it's a bad idea. We thought, “With all that
energy we're giving these women, we need to become a
community."
Debbie said, "We're going to build our social media
community so we're here for women, and available to
support them. So even when they go back home, we're
going to give them access as a part of our team, and
we’ll shepherd them through processes.” Whether they're
going to be in Jo's magazine, or on Brian's radio station,
Experts in Business out in Dallas, Texas, people need
connections.
We decided to put together packages that inspire,
enlighten, and empower women, but they'll sign on as a
team member, and we will help with guidance.
We have over 70 women ambassadors supporting this
tour. In doing so, they elevate their own businesses
while also supporting other women. It truly is about
community. From Ireland to Spain to Gibraltar, all over
the globe, these women have connected because of
Debbie's influence.
Debbie: Because of social media, we don't have to be in
the same geographic location anymore. No longer is it
just one woman's voice. People truly are cheering each
other on.
Monica: How will your partnership with HSN help you
further your mission?
Stacey: Now that QVC has purchased HSN, we're all
one big family. The reach is incredible. QVC has eight
other networks around the globe. It’s the same with
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Cost Plus World Market. They have 281 stores across
the nation and all they want to do is empower the small
business entrepreneur. They're giving them a platform
through Women's Leadership LIVE to bring their product
in through our team because they know we know how
to curate goods. It's really important to make sure you
know your brick and mortar store.
It’s the same with Hobby Lobby, with Jackie and Steve
Green, and many others. We're always bringing our
female entrepreneurs to every platform we work with.
All of these women are at different levels in their own
businesses. One of our partners is Amy Stewart, an
attorney in Dallas. She provides our counsel. She's
been in business for several years. But there might be
someone else who is just starting. Our partners and
ambassadors support each other with needed strategies
and with implementation.
Monica: Women are taking on more leadership roles
today than years ago. Can you identify some of the
challenges these women might still encounter?

Debbie: As Stacey said, the world is changing rapidly.
Brick and mortar retail is struggling. Our goal is to be
in the forefront of providing platforms for people to
be able to sell their products and their services. That's
why we have a multimedia approach. Every day new
opportunities are coming up on the horizon. We want
to be there to make sure that we can provide those
platforms to the women we serve. We also serve a few
men. Stacey calls them our “enlightened men.” We have
20 percent men who work with us.
Monica: What are the ingredients to building the type of
successful relationships that the three of you have?
Debbie: Trust, respect, and shared values. We're never
about the money. We're always about how we can serve
other women. Yes, we want to be successful because
you can help more people. But for Stacey, Linda, Jo and
I, it's always about integrity first and value systems of
serving others. You can't be of service to others unless
you have a high level of integrity. People appreciate our
authenticity and our honesty.

Debbie: Funding. The majority of funding goes to
men. Stacey, Jo, David, and I work diligently to provide
resources. We have Sue Malone, who has provided 41,000
small business loans and been a real catalyst for helping
people find money and finances. As Stacey said, we’re
always trying to align ourselves with those who have the
resources to provide the services that others need.

Monica: Is there anything specific that you want to
mention about Women's Leadership LIVE?

We listened to a Harvard study which pointed out that
men will take a job even if they only know 50 percent of
the needed skills. Women want to have 100 percent of
the skills before they take it. One of the things we do at
Women's Leadership Live is help women see, “Yes, you
do have certain skills and expertise, and a knowledge
base that's going to help you do something. You don't
have to wait.” We strongly believe that lifting those
women up to take on those challenges can be extremely
beneficial.

Stacey: When they join our community, they receive our
e-mail blast every two or three weeks about what we're
doing, where we're going, who we're looking for, and
what types of businesses we want to meet and greet.
That e-mail blast is a great way to find out what's going
on in the world with us.

Politics is a good example. More women are taking
leadership roles in politics. Today we see a huge number
in the Senate and in the House. Stacey always says, "It's
never about politics. It's about issues." We want women
to succeed and follow their heart. When they identify
that, we want to be there to support them.
Monica: What is the vision for Women's Leadership LIVE
within the next three years?

Debbie: We encourage people to go to our website,
WomensLeadershipLive.com, scroll to the bottom, and
sign up to join our community. Then follow us on social
media.

Monica: Would both of you mind ending the interview
with your last word?
Debbie: We only walk this earth once. We only have this
journey once, and we have a God-given responsibility
to use the gifts and the talents that we've been blessed
with.
Stacey: Never feel like you can't ask for help. We are all
on this journey together. We're here to support and lift
and launch women, and we really love when women ask
us to help support them. Never be afraid to ask because
none of us can go on this journey alone. 
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Rita Lee

Following Her

Calling Against All Odds
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W

e all have a bad day once in a while. A tire goes
flat on the way to a job interview. An ankle twists
while training for a 10k. A boss blames you for
someone else’s mistake.
But when a child falls victim to a serious illness, daily
frustrations vanish. Nothing matters other than getting
that child healthy again. It’s in our DNA to protect our
children from harm, whether that harm is external or
internal. It’s in our instinct to give up sleep, money —
even our house — when a child’s life is at stake.
Rita Lee endured not one, but two of her four children
being stricken by cancer. Along with her husband Don,
Rita had to completely rearrange her life to deal with the
daily upheaval, and to keep her children as comfortable
and happy as they could be.
For years, Rita wrestled with major trials and heartaches
which sometimes caused her anger and frustration. Yet
throughout her hard journey, Rita’s trust in God remained
steadfast. The reward for her faith? A new life path which
she now considers her true calling.
Born in Lerty, a small Virginia town near the banks of the
Potomac River, Rita was the third of four children. Her
family regularly attended their local Baptist church where
Rita learned the teachings of Christ and to believe in herself.
She and Don married in 1998, had four children, and
bought a house in Fredericksburg in which to raise them.
But soon after they moved in, life threw a wrench in the
young family’s plan. Their daughter was diagnosed with
leukemia, requiring frequent hospitalization and nearly
round-the-clock home care. Only one year later, their
eldest daughter was also hospitalized for removal of a
growth on her thyroid.
After months of sharing non-stop care for her kids 50/50
with her husband, Rita realized that she couldn’t do it
while working full time. She and Don agreed that she
should quit her government job to stay home with her
daughter.
Now down to one income, the family struggled
financially. There were times when there wasn’t enough
money for groceries. They almost lost their home to
foreclosure.
But as she played with her preschool-age daughter and
her daughter’s friends at their home, Rita’s true path
suddenly became clear. And once her daughter was

better,
Rita
could do
nothing but
pursue that
path.
Today Rita owns
and runs a successful
Christian Early Education
preschool in Fredericksburg.
The journey was not easy, nor was
it without difficult stops and starts
along the way. But her calling would
never have been revealed had she stayed
at her government job. Eternally fascinated
and deeply in love with the children for whom
she cares, Rita Lee is now living the life she feels
she was meant to live, all due to her faith in God
through times of trouble.
Monica: You have been faced with a lot of tough and
painful decisions, as have many parents. You put your
life and your career on hold so that you could care for
your children. What was the mindset that you adopted
once you learned that one of your daughters had
leukemia?
Rita: I've encountered a lot of obstacles with my
daughter being sick. She couldn't go to school so
she missed some of the social portion of her early
elementary and early middle school years.
We couldn't compromise her immune system by doing
things like inviting guests over. I saw how this impacted
her, and how this situation affects children who are
sick. I wanted to offer a way for her and for other kids,
whatever their background, to be socially accepted.
When her immune system was strong enough and we
started having her friends over again, it struck me that
this was something I could do. I really loved teaching
them.
I learned a lot with her being sick but I also took a really
hard interest in caring for kids and meeting their needs
developmentally. So, I started studying early education to
learn more. Children pretty much learn on their own, but
I wanted to offer something to all kids that they could
build on when they go to school.
Exceptional People Magazine | March-April 2019
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My focus is wanting to make sure children don't miss
something when they go to school. That was one of my
fears with my daughter; I didn't want her to miss certain
things. So, I focused on that with her as well as the
children in my care so they would be both socially and
academically ready for kindergarten.

So, I would say: a lot of prayer, a lot of teamwork, and
not being afraid to ask for the help.

Monica: What advice can you offer other married
couples experiencing a health challenge with their child?

Rita: It was a tough decision. As I mentioned, we
started by tag-teaming. I would work and he would take
her for chemotherapy, or he would work and I would
take her.

Rita: The main thing is prayer. My husband and I prayed
together a lot. My father used to say, “Keep the main
thing the main thing.” The main thing was caring for our
daughter.
You also have to work as a team. My husband and I
would tag-team so that one wouldn't be so overworked
with caring for her. Even so, it could get very
overwhelming. At one point, my husband said, "We can't
forget about each other."
Third, you have to bring in other people. Don't be afraid
to ask for help from your community, your family, and
church family. They'll all pull together, and people will
help.

Monica: You ultimately had to quit your job to provide
her with full time care. How did you manage with just
one income?

Whenever we took her for a checkup or a treatment,
we wouldn't know until we got there whether her
blood counts were too low and she would have to be
hospitalized. It took a toll on us because the next day we
still would have to go to work.
We talked one day. I asked, "How would you feel if I were
home and it was just solely me?" We agreed that it was
the best thing. Of course, insurance was an issue. He
was a contractor, so we had to work out the insurance
so that everything switched over to him, allowing me to
come home.
As far as finances, yes, we took a hit. But so many people
were there for us including our family. The doctor's
office offered us resources. My aunt helped my daughter
get disability because she had broken her back while she
was on chemotherapy.

There were times when I did not know where our next
You can get
meal was going to come from. I remember one day we
through any obstacle,
were on our way to one of her chemo treatments, and
I did not have any money to buy groceries. It was
any trial. Whatever your dream is,
just one of those situations where you just have
to trust God.
whatever your passion is, wherever your
heart is leading you, don't give up.
I said, "God, I don't know how you're
going to do it, but I trust you. I'm going
There will be bleak days, days
to have to trust you." I took her for her
chemo treatment, came back home, and
that you do not know how you're
looked in the mailbox. There was a $348.00
going to make this dream happen.
refund from my phone company. It was nobody
but God.
I've learned that everything
Monica: His timing is always right.
will fall into place.
Rita: It is always perfect. Another incident happened
shortly after my husband had helped one of his
coworkers move. We didn't think anything of it. It was
Thanksgiving but we did not have money to buy a
Thanksgiving meal.
14
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I was at home with my daughter and there was a knock
on the door. It was my husband’s co-worker. He said,
"Rita, God spoke to me and told me to give you this," and
he handed me bags of food.
I owe so much to God. Our faith really brought us
through.
Monica: At one point you almost lost
your home, but you had enough faith
to know that He would get you
through that too.
Rita: That's right, and He
did. They were going to
foreclose on our home.
We only had about
seven days to get the
money. We couldn't get the
help we thought we would get.
So many doors were closed. But
my brother came up with a solution
and we got the money. He put it on his
credit card.
He called me while we were on our way to
the bank. I'll never forget it. He said, "Rita, Merry
Christmas. They stopped the foreclosure on your
home."
There are just no words to describe how I felt. To see
God, work in that way is so amazing. They stopped the
foreclosure, skipped the payment, and everything was
forgiven. We did not file bankruptcy, and they restarted
the loan.
A lot of marriages don't survive things like that. But we
had to keep focused on the main thing.
Monica: You eventually rediscovered your calling to
early education.
Rita: I went back to school. I knew I had to become
more educated on early education, and that's what I
did. I also learned that there are ways to teach children
without breaking the bank. I knew what they needed
and realized I could do my own curriculum-building to
eliminate the cost of buying a whole curriculum. That
was one of the things I was able to do.
Monica: What should people consider before starting an
in-home family daycare?

Rita: Remember that when
you're new to the industry,
people don't know if they can
trust you with their children. They
don't know you. You don't have a
reputation yet.
If you can get one child and prove yourself trustworthy
and loving — because you can't teach a child until you
love them first – and you are sensitive to the parents'
background and needs, the word of mouth will go a long
way. Keep that reputation at any cost because that is
what's going to keep you going; your reputation.
Monica: Is starting with one child and then growing
from there a good approach?
Rita: That was the approach I took. I can remember my
first child. I was just so into his development, as much as
I knew because I was still trying to go to school. But what
I learned in the classroom, I brought home and I applied
it to that one little baby boy I had.
I offered a well-rounded program. I showed his mom
that not only was I willing to focus on his development, I
Exceptional People Magazine | March-April 2019
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was also willing to focus on her needs as a working mom
as well. So, it was not just about the child but about the
entire family.
I also became licensed and regulated in order to prove
myself to be reputable.
Monica: You also became certified as a Christian early
education administrator.
Rita: Yes. In Christian early education, we not only teach
academics, we also teach Christ. We teach the Bible and
we integrate Bible throughout the day. We talk about the
importance of your relationship with God, who Jesus is,
and those types of things. In a secular center it's pretty
much academic. It really depends on their approach to
learning.

In Christian early education, the main thing is teaching
them about God and Jesus. As I was told by my
professor, “Academics are going to come but who is
going to teach them about Christ?” When they get into
school, they're going to need that foundation.
Monica: It took you a little while before you found a
permanent home for your business.
Rita: I moved my business from my home to a building
in a different area. Moving away from the people who
knew me was not good for business. It was difficult to
keep the enrollment even half full. No one had ever
heard of Trinity Christian Preschool. For the three years
that I was contracted there, it was a big struggle. I
thought, "God, if you could just get me through these
three years."
Once the three years were up, the pastor at the church
that I was attending agreed to allow me to move my
business there. But that didn't work out either. I got angry
with God and I said, "I'm not doing this anymore. We're
finished here, Lord."
So, I put my running shoes on and I started to run from
my calling. I ended up in a secular daycare. That was
good because I learned a lot there. But it's really hard
to stay somewhere when you know it could be better.
Then I got the brilliant idea to teach in a private
school in a church. Little did I know they were not
regulated, and I'm used to being regulated.
My husband said, “You need to come
back home and start all over. You
were successful here when you
were here. Why don't you come
back?" So, I came back. Within five
or six months I had full enrollment.
It happened so quickly. That's what
obedience gets you.
Monica: What about marketing or promotion?
Rita: It’s all word of mouth. It's a huge blessing. I have
no brochures. I have no website. I have no flyers. The
most I've done is order business cards. I ordered 500
business cards and I still have about 450 left. But kids
are steadily coming and they don't leave Trinity Christian
Preschool until they go to kindergarten.
Monica: What is most rewarding when you’re working
with children?
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Rita: All of it. Being able to give them and show them
the love of Christ. When you teach them about Christ,
they associate your actions with that. Watching
them develop and grow as God has made them.
Seeing them learn and seeing that lightbulb go
off. Seeing how excited they get when they
learn something. I get a really big kick
out of knowing that when they leave
here, they are going to be ready for
kindergarten.
We offer assessments. We offer
developmental progress. The
parents don't just drop their
kids off. They do play, but it's not
all play. Everything we do is with a
purpose.
Monica: What should parents look for
when considering a daycare for their child?

Don't give
up on your dreams.
Don't give up on
yourself.
Don't give up
on people.

Rita: The environment. How the room is set up.
What is the teacher or the owner saying about what
they're doing? Is it structured? What is a typical day like
for them? Watch how they interact with the children.
How do they handle a behavior issue?
Don't visit only once. Visit twice or three times. This is
your child, your most prized possession. See how they
interact with the children and how they handle certain
situations when children are bickering, or upset, or if a
child misses his mom. How does the staff handle those
things? What do they say to them? Pay attention to their
tone of voice with the children.
Monica: Looking back on all of the challenges that you
have overcome, is there anything that you would change
if you could?
Rita: I could easily name things that I could have done
differently. But what I got out of it all has made me who I
am. There were lessons that I needed to learn.
God has placed some very awesome men in my life. My
husband has been my champion. He allowed me to not
only go to school, he also paid all the bills. He took care
of everything while I went to school and while I took
care of our daughter. He was, and still is, very patient.
If I need anything, he's always there for me. I want to
mention him as well as my family. My daughters and my
sons help me. My son-in-law helps me. They pitch right
in and help keep the wheels turning.

Monica: I believe that your story will be an inspiration to
other parents.
Rita: I hope and pray that my experiences can help
someone. Adversity doesn't last forever. God is going to
get you through. It's not going to be easy but you can
get through it.
Monica: Would you mind closing the interview with your
last word?
Rita: Life is unpredictable. You do not know what is
going to be thrown at you. Remember that you are not
built to break. Troubles do not last always. If you can get
through today, tomorrow is coming, and if you can get
through tomorrow, the next day is coming. Just hold on.
You can get through any obstacle, any trial. Whatever
your dream is, whatever your passion is, wherever your
heart is leading you, don't give up. There will be bleak
days, days that you do not know how you're going to
make this dream happen. I've learned that everything will
fall into place. That's what I tell my daughter.
Don't give up on your dreams. Don't give up on yourself.
Don't give up on people. 
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Be Thankful and Pass It On
We are each blessed every day with the gifts of life,
knowledge, talent, sight, hearing, and more. The list is
much too long to mention.

We’re also recipients of gifts from others such as friends and
colleagues who give us ideas we didn’t have before. They
may give us an encouraging word when we least expect it,
or they may lend a helping hand during hard times. These
are all forms of gifts, and we must learn to recognize and
appreciate them. It is never the size of the gift that matters,
but the spirit in which it is given. Accept each and every gift
with gratitude. It is not enough to receive and be thankful
for life’s gifts, but you must pass them on so that others may
experience joy in their lives.
There is no gift too small. Small blessings often mean a lot.

Monica Davis
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8 Simple Methods
for Generating
Great Ideas
EXTRAORDINARY PROFILES

By Kathy Kentty

Y

our brain has an amazing ability to generate ideas.
But, it's not always easy to access them. Few things
are more frustrating than needing an original idea,
but not being able to come up with one.
Like many other things in life, generating great ideas
requires practice to be able to do it consistently.

Practice these techniques to
improve your ability to generate
useful ideas:

01

Set an intention. Decide each day
that you’re going to be creative. Each
morning, tell yourself that you’re
going to generate some great ideas
today. You’ll be much more likely
to be successful, just as if you reminded yourself
to notice all the blue cars that crossed your path
today.
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Unfortunately, most of us are only looking for good ideas
when we're in a tough spot. The added pressure can
make it even more challenging to come up with a good
idea. We typically don’t work as well under pressure as
we do when relaxed.

02

Try a new environment. The same
environment leads to the same
thoughts and behaviors. Put yourself
in a new environment if you want to
have new ideas. Spend the night at
a hotel. Take a trip to the city. Go to the park. Walk
around a cemetery. Sit in a chair in your backyard if
you rarely get out there.

03

Write in a journal. Writing generates
thinking. It also creates space in your
brain for new thoughts. Get the old
thoughts out of the way and you’ll
begin thinking about something new.
Make a habit of writing in a journal each day.

MINDING MY BUSINESS

04

07

05

08

Get online. Cruise around the
internet. Spend some time on sites
you wouldn’t normally visit. Watch
some videos. Look at some photos.
Read a few blogs on topics relevant
to your creative need. There’s so much available
online.

Set aside time each day for idea
generation. Just as you might set
aside time to hit the gym, set aside a
time to generate great ideas. Be clear
on the topic and desired outcome.
“I want to find the optimal solution regarding the
delivery issues my business is suffering.”
• You’re bound to come up with some great
ideas if you do this each day. When you practice
generating great ideas, you become good at it.

06

Skim books on the topic. It’s not
necessary to read every word to
find a new idea, but you could. Skim
through a few books and see if
something triggers a new idea. Maybe
someone already has a great idea you can use.

Ask others for ideas. Maybe someone
you know has a perspective you
haven’t considered. You could even
send out a mass email to everyone
you know and ask for help. You’re
certain to hear a few ideas that you never would’ve
thought of on your own.

Understand that you’ll often get
many ideas at once. Ideas often
come in floods. You can have several
days without a good idea, and then
you suddenly have 10. That’s why
it’s important to keep at it every day. Be open to
receiving several good ideas at once.

Do you regularly have good ideas? Whether you do or
not, you can definitely strengthen that ability. Creativity
requires practice, and few of us get regular practice.
We’re only looking for solutions when we have a pressing
problem. This is shortsighted. Spend time each day
looking for the best possible solutions to the challenges
in your life, no matter how small they might be.
Build your idea-generating muscles, so they’ll be ready
when you need them. 
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A Good Reputation –

The Key to
Success
By Pat Markel

MINDING MY BUSINESS

hy is it that companies such
as Nike and McDonald’s are so
popular? Is it because Nike
makes the best sports gear or because
McDonald’s the best burgers? Or,
could it be because their long history
gives consumers confidence in their
offerings and confers on them a
reputation for reliability? Put simply,
Nike and McDonald’s both have a
good reputation because they
accomplish what they set out to and
provide customers with what they are
promised.

W

or service. Prior to the internet,
companies relied on word-of-mouth
to publicize the positive attributes of
a company’s offering, but word-ofmouth works both ways. Customers
communicate their bad experiences
with a company to friends and family
as well as their positive experiences.
As history tells us, bad publicity, more
so than good publicity, is highly
contagious and spreads rapidly. It
takes a thousand instances of positive
publicity before a single episode of
bad publicity is forgotten.

To illustrate, Nike’s reputation hinges
on the company’s ability to produce
good quality sports gear, while
McDonald’s is a fast-food favorite
around the world thanks to its
ability to create reasonably-priced,
consistent food.

These days, reputation managers
abound and it is quick and easy
to find the services of a specialist
in this area. A reputation manager
has the skills and expertise to help
successfully enhance your company
or brand’s reputation or to engage
in damage control and limit the
harmful effect of any negative
publicity or feedback. The main
ingredient of enhancing a business’s
reputation is to generate positive
feedback.

In business, reputation is more
important than money. It is what
prompts others to put their trust
in you and purchase the products
and services you sell. When a
company enjoys a good reputation,
this positive public perception will
drive its growth and popularity.
It is believed that around 85% of
consumers will choose a well-known
brand over a lesser-known brand
when making purchasing decisions,
so popularity in business is no small
thing. I myself would choose to buy
an iPhone rather than a similarly
priced phone from an unknown
brand. A good reputation is invaluable
and is the driving force behind a
growing customer base.
But how do you develop this priceless
reputation?
Before the advent of reputation
management, businesses typically
aimed to distinguish themselves
from competitors by providing the
best-quality version of their product

For instance, people are becoming
increasingly environmentally aware
worldwide and ‘green’ credentials
are thus becoming increasingly
attractive to consumers. A reputation
manager can manipulate online
data to present your products or
services in a way that suggests they
are environmentally responsible.
Given that at least 60% of social
network users actively post reviews
of products and services and 53% of
adults search for specific brands on
the internet, managing a company’s
online reputation is crucial.
The numbers don’t lie. If all this
consumer activity were working
in your favor thanks to your good
reputation, the boost it would
give your company would be
exceptional. 
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The Persuasive
Power of

Storytelling
By Donna Carletta

S

torytelling can be an extremely powerful tool of
persuasion. From our earliest days we are told
stories and we become naturally sensitive to them.
This makes storytelling an effective way to communicate
and a valuable tool for your business.
Storytelling is so powerful that your business can succeed
without a pitch or a list of benefits and features. A good
story is all you need. How is this possible? Well, when you
tell a story, your listener, in this case a potential client, is
put in a receptive state and is thus ready to receive what
you are telling them. Moreover, a story can touch the
heart and tap into people’s most deeply-held feelings and
beliefs. In this situation, any resistance a potential client
may have developed towards ‘sales talk’ melts away.
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In short, to persuade people, they need to trust you, and
facts alone will never establish trust. In the modern age,
most people have highly sensitive ‘BS’ detectors. The
constant barrage of messages we are confronted with
has made us cynical. People don’t enjoy feeling that they
are being persuaded or sold something. They want to
feel that they are making decisions independently. If you
use stories to get your message across, you are giving
a potential client the space to make up their own mind
whilst simultaneously telling them what you would like
them to hear.
To establish this invaluable relationship of trust with a
potential client, they first need to know who you are and
why you are reaching out to them. For affluent would-be

MINDING MY BUSINESS

clients in particular, trust will never be automatic but
must be introduced and nurtured. So, again, you must
answer the two critical questions of: who are you and
why are you here?
In my Persuasion Factor and Elite Coaching Club,
I combine the power of storytelling with a range
of other verbal and physical rapport strategies to
help you connect with potential clients. If you are
excited by the possibilities of using storytelling in
your business, I will be publishing several articles over
the next few months designed to help develop your
understanding and skills in this regard. You can also
fast-track your progress through my Persuasion Factor
program.

If you can tell your story well, you will be able to draw
people in and captivate them, winning them as clients.
Storytelling stands in opposition to the authoritarian
model of direct communication, for example, the
pedagogic form of communication used by teachers,
lecturers and many experts. In contrast, telling a story is
permissive, indirect and endearing.
So, what is your story? Where did it begin? Where have
you come from? Have you struggled, rising up from
humble beginnings and hardship, or have you forged your
own path, leaving behind privilege to shape a new life
for yourself? Whatever your story, whether it be a rags to
riches tale, a story of rebirth, a tragedy or a comedy, it will
help you to both connect and convince. 
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How to Become Recognized as an

Expert in Your Field
By Jon Crump
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B

eing recognized as an expert in your field doesn’t demand celebrity, it
simply requires that you start to get the word out. In seeking to become
an authority in your field, your primary goal is to be the first person
others think of when your area is mentioned. To begin with, you will likely
need to start small and work to increase awareness of your expertise in your
local market. Make a start where you are and with what you have, but take
heart, starting small can lead to big things. Once you gain some attention and
renown, more is likely to follow.
For example, perhaps you offer a workshop teaching people about your
specialty area. You can publicize this workshop inexpensively and effectively
through a variety of channels, from community calendars on billboards
through to local newspapers and television and radio stations. Give your local
radio news station a call and offer to be interviewed for one of its programs.
With each additional listing and appearance, public awareness of your
expertise will grow.
You may also have an upcoming event you wish to publicize. Again, radio
stations are a valuable marketing channel. Offer yourself as an interviewee
for early morning or noon talk shows. Interviews are a particular good
opportunity to display your knowledge, so make sure you prepare well.
Identify two or three key points you wish to make about your field and try to
make them accessible and unique. Make sure you tape your interview and
then send it to other stations with a wider audience as an audition tape.
You can also showcase your expertise by contributing to public discussions.
Write letters to the editor for magazines and newspapers whenever these
publications address your specialty area and offer an alternative point of view
or provide informed support for a well-written article. The more people see
your name in connection with your industry, the more you will be recognized
as an authority in your field.
This strategy can also be made use of on the internet. Writing a blog, for
instance, will enable you to share your thoughts and insights on a daily basis.
This is a great place to begin your online presence. It is quick, free and fun
and allows people to find you with ease on the internet. If you have already
set up a blog or webpage, get into the habit of regularly visiting forums and
message boards related to your industry and posting your opinions with a link
to your page.
If you start to put these strategies into practice today, in just a couple of short
months you will begin to see a steady increase in interest in your expertise
as well as a jump in the number of people who consider you an authority on
your subject. Don’t keep your knowledge and skills to yourself. Start local and
then spread your net wider. Tell the world what you can do! 
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How to Leverage Offline Marketing to

Publicize Your Business
By Kathy Kentty

A

dvocates of online marketing argue that website
promotion, consisting largely of search engine
optimization, link-building, inclusion in online
directories, banner ads and advertising in ezines, is the
best way to promote your business. However, despite
the increasing prevalence of online technologies in our
lives, we still spend most of our time offline.
The average person spends hours each day offline,
reading newspapers and magazines, listening to the
radio, watching television and talking with friends,
neighbors and family. If you ignore offline marketing, you
are thus ignoring valuable opportunities to grow your
business.
There are several ways to create an offline marketing
campaign and harness the potential of offline advertising:
To generate more business in your local market, take out
advertisements in local and specialty magazines. This can
be an inexpensive approach, particularly when compared
with the costs you’ll incur if you opt for a solo ad in a
popular ezine.
Find a fellow local enterprise that is related to your
product or service and offer them a discount to provide
your offering to their customers.

Handing out flyers for your product or service that
provide recipients with a special offer is also cheap and
effective. Hand flyers out on the high street or find shops
to leave them, ideally positioning them on the counter
or in waiting areas (with the manager’s permission, of
course!).
Let your local newspapers and community magazines
know that you provide a unique product or service that
can be of benefit to members of the community, helping
them to save time, learn, be more effectively in their daily
lives and so on. Publicizing your business and what it
offers could earn you the interest of these publications
as well as an interview with a local (or possibly national)
reporter with your product or service as a featured item.
This will generate buzz around your business and people
will be eager to look you up and see what all the fuss is
about. It will plant your business and product in people’s
minds.
If you can make your product or service particularly
unique, targeting it to a niche market or showing it
provides a singular benefit, this can make your offering
even more newsworthy. If your offering is unusual in
some way, local reporters will be more motivated to
interview you and write a longer, more detailed piece on
your business for their readers.
It is well worth your time creating a well-crafted press
release to send to local media outlets. You may wish to
offer your product to a journalist for free in exchange for
a published review. Of course, getting someone wellknown in your area (or beyond) to endorse your product
is a great way to win customers.
Above are just some of the ways you can market your
business offline but they clearly illustrate the massive
potential of an offline campaign. I’m sure you can think
of many more ways to shine the spotlight on your
business. 
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How to Win Negotiations

MINDING MY BUSINESS

Negotiate Against
the Hidden Man
By Greg Williams

H

ave you ever forgotten to negotiate against the
‘hidden man’, the person with whom the power
resided that was not at the negotiation table?
Instead, you negotiated against the person you thought
was ‘in charge’ and discovered he wasn’t.

Negotiation Tip:
Some people negotiate with multiple people on their
team as a strategy. They send the first person in to ‘feel
out’ the other negotiator. After the first negotiator has
gained insight into the strategy of his opponent and worn
him down, the more seasoned negotiator takes over.
The following information highlights how you can
uncover the ‘hidden man’, test the authority of the other
negotiator, and assess his power.

Negotiation Authority:
Find out early in the negotiation the level of authority the
other negotiator has. That means knowing what he has
the authority to ‘sign off’ on. Also, make sure you know
with whom you’re negotiating. That means knowing all of
the players that are involved. That could consist of those
at the negotiation table and those that are not there,
but have an interest in the outcome. The ‘real’ decision
makers could be lurking in the background, unseen.

Test Authority:
To test the authority of the other negotiator, use ‘what
if’ scenarios to discern the amount of authority she has.
Do so by floating proposals that should appear to be
beneficial and appealing to her. Gauge her response. If
she’s hesitant to seize an offer that she should be readily
accepting, that could be an indication that she does not
have the level of authority she professes to possess.

You can also ask her if she has the authority to close the
deal. If she says yes, ask her under what conditions. Her
response and the manner by which she responds will
give you additional insight to the level of authority she
has. Consider other tactics you can employ to test her
authority to close a deal. Just keep in mind that a good
negotiator will always imply she has to refer to a higher
authority when it comes to positions that may not be
overly advantageous to the outcome she seeks. Thus,
weigh her responses with that thought in mind.

Power:
Power is perceptional. Thus, the degree of power
someone has is the amount of power you give them.
Be careful and cautious as to the degree of undue,
unnecessary, or undeserved power you give to anyone
in a negotiation. If in your mind, you give someone too
much power in a negotiation, you create a halo effect
of them (i.e. think of them as someone at a higher level
than reality dictates). This could cause you to acquiesce
to their demands, which means you’ll readily make
concessions that may not be deserved. In addition, don’t
be fooled by the opulence that someone my project.
Negotiations are nothing more the mind games and the
projection of opulence could be part of the set in which
you’re negotiating.
Once, I negotiated against what I thought was the
‘known’. In reality, I was negotiating against the
‘unknown’. At the end of the negotiation, I lost. This
may have happened to you in the past. If you use the
guideline above, it never has to happen again … and
everything will be right with the world.

Remember, you’re always negotiating! 
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I

MAJ doesn’t waste words. Instead, she selects them
carefully. Often, she composes music to accompany
them, then sings them with sincerity and selfassurance, spreading messages of love to all who hear
her beautiful voice. The young singer, visual artist,
novelist, actress, songwriter, and musician uses her many
talents to express her heartfelt convictions and
humanitarianism.
Like many Millennials, IMAJ believes that she has the
power to change the world for the better. But her belief
is not a by-product of false or youthful confidence.
Hers is a peaceful wisdom beyond her years, grounded
in an understanding of real-life pain and suffering.
Just listen to “Colorblind” or her acoustic rendition of
Leonard Cohen’s “Hallelujah” — which she sings in five
different languages. Her soulful “His Story, Her Story,” a
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chilling rebuke to the treatment of military veterans, was
nominated for the 2018 RoundGlass Music Awards.
IMAJ believes in herself and in others, and she knows
that every individual can make positive change to their
neighborhood, community, and yes, the world. She also
knows that if you follow your dreams, you cannot fail,
regardless of your chosen path. Hers? Country music,
an uncommon choice for most African Americans. The
music of Hank Williams and Patsy Cline resonates deeply
with her. And why not? IMAJ doesn’t allow preconceived
notions about twangy slide guitars or fringed leather
jackets to limit her.
The daughter of former model Kassandra Thomas and
Philip Michael Thomas, star of the groundbreaking
1980s TV show “Miami Vice,” IMAJ grew up in privileged

EXTRAORDINARY PROFILES
circumstances. But she was far from spoiled. Her parents raised her to
value herself and to understand the power of gratitude, kindness, and
love. They seem to have succeeded; even her website’s domain name
includes the word, “love.”
Managed by mom (and raving fan) Kassandra, IMAJ’s star is on the
rise. She has been called “The one to watch” by the Country Music
Association’s CloseUp magazine and “The new face of country music”
by Queen Latifah. She has toured with LeAnn Rimes, Collin Raye,
Lorrie Morgan, and Billie Dean among others. She’s been featured in
People magazine, The Huffington Post, and NowThis Entertainment.
IMAJ often contributes her time and her talents at high-profile
fundraisers; most recently the 2019 Dream Ball Gala with Ice
Cube and Julius “Dr. J” Erving, a benefit
for economically disadvantaged youth.
She also helps promote charitable
initiatives such as The Venus Project,
an initiative to redirect technology and
automation to improve the world’s
quality of life. No wonder she calls
herself “The Country Darling of Peace
and Love.”
When we recently spoke with IMAJ, she
spoke eloquently about her family, her
beliefs, and the country music business.
Most of all, she spoke of the joy and
balance she gains from practicing her art
and sharing it with audiences across the
country.
Monica: What was life like growing
up as the only girl of five children
in the Thomas household?
IMAJ: Four brothers. That's a lot
to handle. It was a wonderful
household. My parents have
always been so positive and
encouraging, and they are both
very artistic. They've always
encouraged us to use our
imagination, figure out things
for ourselves and enjoy life.
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One of the main things that they taught us is to be grateful for what you
have. That was important, especially at that time, in a household like mine
with parents like mine. Gratitude is incredibly important when you have so
much in life.
Monica: Growing up surrounded by art in different forms, did you feel that it
would be the natural path for you?
IMAJ: I didn’t think about it or focus on it. It just ended up happening
organically. Maybe it was inevitable. It came naturally to me.
Monica: Getting into the music industry is not easy. Who helped prepare you
for the challenges and the successes that you would encounter?
IMAJ: My parents. They were so encouraging and open. I witnessed what my
dad went through as a celebrity – how he dealt with fans and how kind he
was to everyone that he met. That was important. That laid the foundation of
kindness to people.
My mother laid a foundation of following whatever path that I wanted to
follow. When I decided that I wanted to become a country music singer, she
said, "Okay, whatever you want to do. Just do your best. Be the best that you
can be." So, both my parents gave me a really solid foundation for keeping my
head up in this very challenging industry.
Monica: What attracted you to country music?
IMAJ: There’s something about the style of country music that really makes my
heart sing. It's not something that I can pinpoint. It’s more a feeling that comes
really naturally to me. I feel that I sing it more naturally than any other genre.
As a writer and a songwriter, it appealed to me because writing is highly
regarded in country music by the artist as well as everyone behind the scenes.
It's something that I do and love. So, as a songwriter I gravitated to it.
Monica: Does writing for music help you in other areas of your life?
IMAJ: Sure. Any time that you're reflecting on life and putting your thoughts
and feelings down in artistic ways, it helps you to gain clarity — emotional
clarity, emotional intelligence, and everything else.
Monica: Music has the power to bring people together.
IMAJ: Truly it does. That's really my reason for being in this industry. It’s about
bringing people together. Solidarity is so incredibly important at all times,
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and especially in a time like this. It's important to have
something that can keep us together when we're all so
broken right now.

Monica: You’re certainly taking action. What is it that
you love about using your skills and talents to serve
humanity?

Monica: Within the country music genre, do you feel
there is an absence of black singers?

IMAJ: I love using music to bring people together,
and to help people see their differences as something
positive. It really feels good because I feel like I’m making
a positive difference.

IMAJ: Oh yes, 100 percent, especially female. Darius
Rucker is a black male country singer. He came from
Hootie and the Blowfish so he already had a path to
country music. People accepted him because of that.
But country music has never really been great to women.
It's a male-dominated industry.
Monica: As a young woman following her dreams, how
do you feel about what you have accomplished so far?
IMAJ: I have a very positive outlook on things. I really
enjoy my career path, and I'm looking forward to the
future. Like many in my generation, I try to perceive
things in a positive light and take action to make a
difference. These give me a positive outlook and keep
the hope inside me for the future.

When you make a positive difference, then you get to live
in a world that feels good… that there's more kindness.
Kindness is incredibly important for us to not just survive
but to thrive. Making a difference through music helps us
to thrive. I think it was Maya Angelou who talked about
thriving versus survival. I always go back to that.
Monica: What message are you presenting to the world
in your single “Colorblind”?
IMAJ: That “colorblind” is not real. When in Rome, you
speak as Romans speak. So, I use the term "colorblind"
to perk up the ears of people who are open to seeing
people different from them. When we think of the term
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NEVER HESITATE
TO BE KIND.

“colorblind," we're like, "Wait a minute. You don't see my
color? My color is a beautiful thing. Color is a beautiful
thing. Look at the rainbow."
I use that song to engage people who wouldn't
necessarily be having that conversation; to get them to
understand that color is a beautiful thing and that
it's important to recognize that our differences are a
strength and not a weakness.

Monica: You don't need money to change someone's
life and you don't have to change the whole world. But
you can have a positive impact on your neighbor or your
community. Why do you think it's important for every
single individual to use his or her gifts to help change the
world?
IMAJ: Because we have to live in this world. You have
to live in the world that you're helping to create. So, it’s
important to create something that helps you to live
peacefully — to end conflict, not to perpetuate conflict.
Instead, we should project positive vibes and take action
towards tangible improvements to make a difference.
You have to live in the world, so it's important to create a
difference in it.
Monica: What messages, feelings, or thoughts do you
want your listeners to get from your music?
IMAJ: I want them to feel good. There's so much to feel
bad about right now, and I want them to feel good. I
want them to feel at peace.
I want them to feel and know their kindness. Small acts
of kindness have a domino effect and change lives. Tiny
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acts of kindness have completely changed history in a positive way. I want
people to know that the little things they do create a huge ripple effect that
brings beauty to the world.
Monica: What advice can you offer young women about following and staying
true to their dreams?
IMAJ: Follow what makes your heart sing. I know it sounds cliché, but
clichés exist for a reason. If you follow your spirit, you can't go wrong. There's
something inside that tells you, "This is what I'm supposed to be doing.” It tugs
on your spirit and says, "This is right."
Don't let anyone put you down. Don't let anyone try to change you into doing
something that goes against your spirit. Keep following your positive path and
you can't go wrong. You just can't.
Monica: What advice can you give them about entering the music business?
IMAJ: Keep your head up. Know your value. Don't let anyone devalue you.
Know what you're bringing to the table. We often sell ourselves short, but we
shouldn't. It's incredibly important for women to know our value because we
have so much to give. So much intelligence.
Also, remember that it's not about you. It's about the audience. It's about
making people feel good. If you remove the ego, then you can be your best on
stage and you'll have a beautiful time as well.
Monica: Whether they’re already in the business or just starting out, should
young women continue to educate themselves about the industry?
IMAJ: Yes, and it's so easy with Google. We have access to billions of pieces of
information on the internet, so there's no excuse not to be educated about the
industry and about what's going on.
Women can create their own path. There are so many new platforms.
Facebook, Instagram, YouTube. Eventually something will supersede those. But
there are so many different ways to recreate yourself and become something.
So yes, education is definitely important, and it's at our fingertips.
Monica: Moving forward, how do you see yourself continuing to grow as a
musician and humanitarian?
IMAJ: I would love to branch out into fashion and hair. Hair is huge for us as
black women. It's a billion-dollar industry. The possibilities are endless, and I'm
open to a lot of them. Hair, fashion, film, all of those things.
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But one of my main focuses is mental illness. As far as my growth as a singer,
putting the message out about mental illness is incredibly important to me. My
brother suffers from paranoid schizophrenia. There is not enough information
for families about mental illness, or about this kind of mental illness. A deep
stigma is still associated with it. I'd like to grow in a way that provides me with a
platform to speak to people, and to destigmatize mental illness.
If more people knew about mental illness, less stigma would be associated
with it. People would be less afraid. Fear stops people from communicating.
When you take the fear out of the situation, you realize that we're not very
different and that peace is possible.
Monica: What brings you the most joy?
IMAJ: Being on stage. I love being on stage because I get lost in the music.
Nature also brings me joy. The Japanese practice forest bathing. When you
walk through a forest, it cleanses you of all stale energy and negative energy.
Nature has that effect, that calming effect. So, nature brings me the most
peace and a feeling of going back to our origins.
Monica: How do you find balance?
IMAJ: Singing and writing make me feel at peace. That creative outlet is what
provides an artist with balance. My parents always keep me grounded as well.
My mom is old school.
Monica: It’s good that you have your parents to help you maintain balance.
IMAJ: That's incredibly important in the industry too: to have people you trust.
Of course, I trust my parents with my life. I'm blessed that they both know the
industry so well.
People are often thrown off balance when they get into the industry and have
people telling them different things. So, having trustworthy people around you
definitely provides balance.
Monica: I would love it if you would close the interview with your last word.
IMAJ: My last word is: Never hesitate to be kind.
Monica: I love it. Sometimes the shortest messages are the best. Thank you
very much for the interview.
IMAJ: Thank you so much, Monica. I really appreciate you taking the time to
talk to me. 
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By Marla Gem

A

chieving excellence in our work is an integral part
of feeling genuinely satisfied in life. We want our
careers or businesses to blossom, making us
financially secure and content with our achievements.
Here are seven stepping-stones that lead to career
growth and excellence. When used as part of a total
action-plan, these stepping-stones can contribute
tremendously to the fulfillment that you desire.

1. Make a Commitment to Excellence
A passionate commitment to excellence is a primary step
to growth in any endeavor. It is not enough to say we
want to be excellent; we must make a commitment.
Whether you are an entrepreneur, business owner,
employer, or employee, commit yourself to becoming
excellent in your chosen field. When you commit
yourself to excellence, you will grow personally as well
as professionally.

2. Empower Yourself and Others by
Continuing to Learn
A commitment to excellence requires continuous
learning. Keep your skills sharpened by reading the latest
books and attending seminars, classes, or workshops.
Ask for feedback from clients, customers, supervisors,
co-workers and employees. Frequently assess yourself
and look for key skills that need improvement.
By empowering yourself with knowledge, you will
reap the rewards of continued growth and excellent
performance. You will also inspire others to seek
empowerment, excellence, and growth.
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3. Multiply Your Efforts through Networking
Tell many people about the specific ways that you can
help to meet their needs. For example, instead of saying,
"I sell real estate," you might say, "I help low income
families find quality, affordable housing in areas where
they've always wanted to live." Tell people what makes
your service or product special. However, keep your
interactions light-hearted and spontaneous. Ask questions
that show your interest in the other individual. Make your
personality as well as your service memorable.
Compile a list of people with whom you want to work or
do business. Attend seminars or workshops and network
at every opportunity. If someone does not need your
service, he or she might know someone who does. Keep
a supply of business cards with you at all times. When
you have built a business relationship with someone
or gained a satisfied client, ask for referrals. Personal
references will bring a large percentage of your business.

4. Communicate Powerfully
When networking or interacting with co-workers,
communicate powerfully by remembering three letters:
ALC. These stand for Ask-Listen-Clarify. Ask questions
to determine the needs and desires of others. Listen
empathetically—not only to hear, but to understand.
Then clarify by rephrasing and repeating back what the
other individual said. If necessary, rephrase your question
and ask additional questions.
Powerful listening is the key to powerful communication.
Pay attention to body language. Listen to non-verbal
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Follow a sound wellness program, get regular physical
checkups, and pray or meditate each day. Schedule a
daily time for relaxation. Physical, mental, and spiritual
fitness contribute to steady growth and maximum
excellence in fulfilling our individual purposes.

7. Serve with Love, Faith, and Gratitude
We receive in this life only that which we first give. That
includes our thoughts and attitudes. Fill your thoughts
with the spirit of love for those you serve. Communicate
your deepest gratitude to customers and clients for their
trust in you. Show gratitude in special ways that provide
more value than expected.
Trust clients and customers to make decisions that are
right for them. If you have faith in those you serve, they
will have faith in you.

Take this Challenge Now

cues that reveal feelings behind spoken messages,
and then clarify. Powerful communication will lead to
continued career growth, excellence, and satisfaction.

5. Lead with Empathy
No matter what position you hold currently, you are
always leading others through your influence. You
influence others with your thoughts and actions even if
you are not aware of doing so.
Think of three leaders who you admire. What traits and
leadership skills do you admire the most in these leaders?
This question will reveal your deepest leadership values.
Leading with empathy is leading from your deepest
values. These values allow you to focus on the strengths
of those you lead; they allow you to lead others in ways
you would want them to lead you.

6. Maintain Physical, Mental, and Spiritual
Fitness
A healthy body helps to maintain a healthy mind and
vice versa. Spiritual strength nourishes both the body
and mind. Cultivating our faith in God strengthens our
resolve to overcome adversities and focus on outcomes
rather than roadblocks.

Make a list of at least twelve different ways you could
implement each of these stepping-stones during the
next 12 months. Select seven items, one item from each
list of twelve. Then put them into action over the next
week.
Continue to implement more of your ideas throughout
the coming months. Refer back to your list frequently,
and write down the changes that you see taking place.
You will see positive changes both personally and
professionally.

In Summary
Career growth and excellence contribute significantly to
life satisfaction. They require acting with commitment
and integrity. We need to set our standards high and
continually acquire new knowledge to grow and perform
with excellence. People are essential to success, and we
must listen deeply to communicate powerfully. Leading
others from our deepest values allows us to lead with
empathy.
Growth requires physical, mental, and spiritual strength.
Love, faith, and gratitude will provide an integral
framework for career growth and excellence. Taking
deliberate action to excel and grow today will set
the process in motion and bring rewarding results
throughout the future. 
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By Andrew Horton

EMPOWER YOURSELF

Have you ever shared a dream with someone and they
turned to you and told you all the reasons, why you
would fail? If you surround yourself with these types of
people, who do not aspire to improve themselves or who
have allowed themselves to be trapped in unfulfilling
lives, they will unfortunately, be far more likely to express
a negative opinion and try to discourage you. On the
other hand, if you surround yourself with positive people,
who are on a similar goal driven path to your own, they
will offer you support and sound, meaningful advice.
Yes, you can sort through the opinions of the people
around you or explore the feedback they offer and
discover when their intentions are negative, or not. I
say, why waste the energy and time trying to discover
the intent behind the feedback you receive. It makes
far more sense to carefully select the people who you
surround yourself with. When you ensure all the people
around you are positive, driven people, you will more
often than not, receive good, sound feedback or advice
from them.

A

re you allowing the good opinions of other people to
limit you in any way? Other people’s opinions can and
should not have any sway on you or your life at all. The
views expressed by the people around you, is really only an
additional tool that you can use to explore any opportunities,
overcome challenges or evaluate your progress. An opinion
expressed by someone is simply just another form of
feedback. We get to choose how we want to use it or if it has
no value at all to just ignore it altogether. The challenge
when exploring any feedback from the people around you is
to know when people are offering genuine advice, real
meaningful opinions or whether they are just negative
people who are trapped in a cycle of despair.
The secret to effectively utilizing any feedback or the
opinions expressed by people around you, is to see both,
as merely an additional source of information. More
often than not you will see right through the motives of
negative people and be able to dispel their opinion as
invalid or see their intent, if you have an open mind and
you are willing to look for further information to support
or negate their opinion.

As you prepare to become a super achiever, carefully
select the people you surround yourself with. Make sure
that they are people who are on a similar path to your
own or have been successful themselves. People who
do not understand your drive and dreams may become
envious of your new-found success. Choose your inner
circle of confidants very carefully and try to include as
diverse a group of people as possible -- people who can
offer you different perspectives as you travel the path to
success. Find people who will challenge you to think and
see potential pitfalls but who will also support you and
encourage your success.
The ideal people to fill this role are people who have
succeeded in the field where you are trying to achieve
success. People who have stepped up to the plate and
taken a few risks themselves, overcame challenges and
succeeded, make the best supportive individuals to
include in your inner circle.
When you have a supportive group of encouragers in
your inner circle, you can share your goals and dreams
with them. They will encourage you to just go for it when
the time is right and you are prepared. Encouragers will
share their mistakes with you and help you to avoid
similar pitfalls. The people you surround yourself with
will have a profound effect on the results you obtain, so
choose them very wisely. 
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How to Find

Balance
in Life
By Jon Crump
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C

an you find balance in your life? Some say you can,
while others say there is no such thing if you want
to be very successful.

It’s true that many of the most high-profile successful
people have anything but balanced lives. But, many of
them are also miserable, too.
You can attain a high level of success and enjoy all the
aspects of your life that mean the most to you.
These strategies can help you find balance:

1

CUT BACK ON THE
NON-ESSENTIALS.

 ut back on the non-essentials. If you’re struggling
C
to find balance in your life, a lack of time is the most
common issue. Take a look at how you spend your
time each week. What are the activities you can do
without?

2

AVOID WASTING TIME.

Now, consider all the ways you genuinely waste
time. This might include watching TV reruns, surfing
the internet, or window shopping. The more time
you can find in your life to apply to the things that
matter, the more balanced you can make your life.

3

SET YOUR PRIORITIES.

Know what balance means to you. What are the most
important things in your life? If you know your priorities,
you can put your time to the best possible use.

4

5

PLAN YOUR TIME.

Have a plan for your week and each day. Know
how you’re going to spend your day before the day
arrives. That way, you can make the most of your
time. The more you can accomplish with your time,
the more your life can be in balance.

6

FOCUS ON THE MOST
IMPORTANT TASKS.

There are a lot of things you could work on each
day, but there are only a few that will make a big
difference. These tasks usually aren’t the most fun,
but they’ll save you the most time. You can’t major
in the minor things if you want to be successful and
have a balanced life.

7

REVIEW CONSISTENTLY.

Life is dynamic, so even if you’re able to create a
balanced life, it won’t stay that way forever. Keep
your finger on the pulse of your life. Look for ways
to improve. Notice when things are starting to get
out of control again.

8

HAVE REASONABLE
EXPECTATIONS.

There’s only so much you can do. If you’re trying to
create a multi-billion-dollar company and train for
marathons, you’re not going to have much family
time. On the other hand, if you want to spend every
minute with your children and spouse, other areas
of your life may suffer.

FOCUS ON YOUR HEALTH.

Giving your health a high level of priority can help to
balance everything else. If your health is important,
you’ll find the time and energy to eat properly
and to exercise. You’ll get enough sleep. Placing
importance on your health can help prevent the rest
of your life from getting out of control.

A balanced life is sometimes hard to master. When
you’re a young adult with a family, it’s hard to find time
for everything. When you’re older and your children
have moved out, it can be a challenge to find meaning in
your life. Life is always a challenge to balance properly.
You must decide for yourself what it means to have a
balanced life and what works for you. 

How to Create a

Wealth Mindset
By Pat Markel

W

ealth rarely comes without belief and
intention. It’s possible to luck your way into
financial abundance, but the odds aren’t in your
favor. While a wealth mindset isn’t enough to create
wealth, it makes wealth possible.
If you’re struggling financially, your mindset is the best
place to start. It doesn’t cost anything to have a wealth
mindset.

Give yourself the gift of wealth with these strategies:

1

 evelop a positive attitude around money and
D
wealth. Most of us would like more money, but we
also harbor a few negative feelings or beliefs around
money. Negative beliefs can be more powerful than
positive beliefs.

• When you think of wealthy people, what are your
thoughts? Are any of them negative? If so, it would be
best to adjust your perceptions.
• You’re sure to sabotage your efforts if you have
negative associations around money.
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2

 Hang out with like-minded people. If you want to
become wealthy, it makes sense to spend time with
wealthy people. Hanging around with ambitious
people that share your vision of the future will
give you the support and validation you need to
persevere.

3

 Be willing to ignore the naysayers. When wealth
creation becomes a priority in your life, you’re sure
to receive some criticism from friends and family
members that have different beliefs around money.

• It’s important to be able to ignore these opinions from
others. Allow them to live life in their own way and
demand the same in return. What’s really bothering them
is the idea that you may become wealthy and they won’t.

4

 e respectful of money. If you aren’t respectful of
B
your partner, they’ll eventually leave you. The same is
true of money. Be respectful of how you spend and
invest it. Do you have your bills organized or are they
all over the house? Do you pay your bills on time?

• Anything that involves money should get your
attention and respect.

5

 Focus on creating value. The more value you can
provide to the world, the more you can expect to
receive. Most people make the same amount of
money each year because they deliver the same
amount of value each year.

6
7

 everage your strengths. Become excellent at
L
what you’re good at and delegate the rest to others.
Someone is great in the areas in which you struggle.
It’s more intelligent to use your strengths than to
spend valuable time building your weaknesses to a
tolerable level.
 liminate expenses that aren’t meaningful to you.
E
It’s not necessary to wash your clothes by hand, but
if you haven’t used your home alarm system in six
months, why are you paying for the service? Look
at all your monthly bills and expenses and eliminate
those things that don’t bring you any kind of value.

8

 elieve you can be wealthy. Current statistics put
B
the odds of becoming a millionaire in the US at
7%. That’s roughly one in 14 households. Not too
shabby. That includes some people that never really
dedicated themselves to creating wealth. Imagine
how good your odds are if you really make an effort!

• K
 now that with earnest effort, your odds of becoming
wealthy are better than 50%. Having the seed of
possibility planted in your brain makes wealth possible.
Wealth starts with having a positive mindset about
money. Examine your own mindset and thoughts
about wealth. Have respect for money. Be creative and
generate as much value as you can for the marketplace.
Spend time with others that have similar goals.
Becoming wealthy is more likely than most people
realize. Begin creating a wealth mindset today for a
brighter tomorrow. 
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Golden Baked Green Beans
Ingredients:
1 tablespoon of bacon grease
1 cup onion, sliced
1/2 lb. processed cheese, cubed
1/4 cup milk
2 (9 oz.) pkgs. frozen cut green beans, thawed
4 bacon slices, cooked crisp and crumbled
1/4 cups almonds, slivered
1/4 teaspoon pepper

3. Stir in the cheese and milk. Stirring constantly,
cook until the cheese has completely melted;
about 5 minutes.
4. Stir in the green beans until covered with the
cheese sauce. Add the bacon and almonds and stir
to combine.
5. Sprinkle the pepper into the mixture and stir until
incorporated into the ingredients.

1/2 cup butter flavored crackers, crushed

6. Remove the pan from the heat and spoon the
mixture into an ungreased 1½ quart casserole dish.

Directions:

7. Sprinkle the top with the crushed crackers being
sure to go to the edge of the dish.

1. Set the oven to 350 degrees and allow the oven to
heat while preparing the beans.

8. Bake 15 minutes or until bubbly around the edges.
Serves six.

2. Place the onion slices into the reserved bacon
grease over medium heat. Cook the onion slices,
stirring occasionally for 5 minutes or until tender.
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Simply Elegant Grilled Squash Salad
Ingredients:
4 medium zucchini, ends cut off, large seeds scooped out, halved lengthwise
4 medium yellow summer squash, trimmed, halved lengthwise
5 Tbsp olive oil, divided
1/2 cup chopped fresh basil
1/2 cup freshly grated Parmesan cheese
2 Tbsp balsamic vinegar
Directions:
1. Turn on grill or set charcoal to medium heat.
2. Arrange zucchini and yellow squash on a big platter, cut side up, and drizzle with 3 tablespoons oil, then
sprinkle with salt and pepper and rub to coat veggies evenly.
3. When grill is ready, put zucchini and yellow squash on cut side down; cook for 5 minutes or until grill marks are
nice, then flip and grill for about 5 minutes more or until brown and tender.
4. Remove and allow to cool, then cut into strips crossways, then into rough chopped bite-sized pieces.
5. Put pieces in a large serving bowl and add the basil, Parmesan cheese, balsamic vinegar, and 2 tablespoons of
remaining olive oil. Toss gently until coated nicely.
6. Add salt and pepper if desired. Serve immediately.
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If Only…

and Other Lies We Tell Ourselves
By Dorothy Rosby

W

e’ve all got our talents, and mine is hindsight. Some
people predict the future. But I gaze into the past to
determine how the present would be different if
only I had done this and not done that. As it turns out, in
every case, it would be better. I’m just that good at hindsight.

As the years go by, I spend more and more time
practicing my skill. Lucky for me, I once wrote my
someday self a letter on this very subject. In the unlikely
event that you’re like me, I’m sharing a version of that
letter with you. 

Dear Older but not Necessarily Wiser Me,
Knock it off! I know what you’re doing right now. You’re looking back and thinking, “What have
you
done with your life? You should have saved more for retirement, learned another language, worn
more
sunscreen, eaten more vegetables, worked harder, played harder. You could have been a better
mother,
wife, friend, writer, employee, neighbor, citizen. You could have been a contender!
Let me remind you, that I, your younger, very busy self, am writing this letter late at night because
there’s precious little time to do such things during the day. My (and your) son is asleep and
so is
his grandmother, who you’ll recall, lives with us. To put it simply, the reason I didn’t do whatever
the
something is you think I should have done is because I’ve been doing something else. Actually,
lots of
something elses, and not a one of them involves lounging on the sofa, eating Twinkies and watching
the
Gilmore Girls.
I’m a little busy. I am the co-provider for this family as well as the driver, homework helper, chef,
housekeeper,
social organizer, boo-boo kisser, cheerleader, nurse’s aide and everything else a mother and caregiver
is. Do
you really think I have time to climb Mt. Kilimanjaro and write a doctoral thesis too?
And another thing: Any brilliant ideas you have are only coming to you now because you have
more time
to think than I do. Plus, you have the benefit of wisdom you wouldn’t have if I were not trudging
along
before you, fouling things up and learning a lesson here and there because of it. It’s true what
they say
about objects in a rearview mirror. They’re harder than they appear. Maybe that’s not quite what
they say,
but they should.
Always remember, regret is an assumption and like the old saying goes, “assume” makes an…well…a
donkey
out of u and me. You’re assuming that a different path would have been a perfect path. But there
is no
guarantee of that. That grass probably only looks greener because you never got close enough
to mow it.
Anyway, it’s all a big waste of time—time you could be spending doing some of the many things
I don’t
have the time to do now. How about this: Look back on what I did right. Show me a little appreciat
ion, then
get off your donkey and do something.

Sincerely,
Your Younger, Very Tired Self
Exceptional People Magazine | March-April 2019
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Profile Resources
DebbieSaviano and Stacey Schieffelin
https://www.linkedin.com/in/debbiesaviano/
https://twitter.com/DebbieSaviano
https://www.ybfbeauty.com/pages/about-stacey
http://americandreams.hsni.com/star_entrepreneurs/stacey-schieffelin/
https://www.linkedin.com/in/ybfstacey/
https://twitter.com/staceyschieffe
http://womensleadershiplive.com/about/our-team/

IMAJ
http://loveimaj.com/
https://www.facebook.com/imajofficial/
https://twitter.com/loveimaj
https://www.instagram.com/imaj/
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Knowledge is like
money: to be of value it
must circulate, and in
circulating it can
increase in quantity
and, hopefully,
in value.
Louis L’Amour

